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Facts and figures ISH 2015.

Number of visitors

Promising figures: ISH continues to grow.

Visitor and exhibitor numbers underscore the leading position of the ISH.

Number of exhibitors

Total number of visitors 2013: 187,579

Origin of visitors from outside Germany

ISH 2015 ISH 2015
75,819 196,777 Total 2,465 Total
120,958 Germany 962 Germany
75,819 Outside 1,503 Outside
Germany Germany
196,777
120,958 1,503

Exhibition space: 260,000 m?
Total number of exhibitors 2013: 2,436

The meeting place for a global audience.
The origin of visitors: approx. 40 % come from outside Germany.

Visitors by country

ISH 2015

Top 10 visitor nations, ISH 2015 (excluding Germany)
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All customers under one roof.

The indispensable forum for the whole industry.

Economic sectors of visitors
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Skilled trades 35%

Manufacturing industry VAR

Wholesale/retail sector 14 %

Firms of (interior) architects, 1%
engineers, planners and consultants 0
Other services

Other* 15 %
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* Includes students and others not in employment (8 %)

Meet the right people.

More than a quarter are in top management positions.

Area of responsibility of visitors

ISH 2015

Business/company/enterprise management 26
Repair/maintenance 15
Sales/distribution 13
Research/development/design 10
Purchasing/procurement 5
Manufacturing/production 4

Marketing/advertising/PR 4

Other* 23

0 20 40 %

* Includes students and others not in employment (8 %)




Facts and figures ISH 2015.

Occupational status of visitors

ISH: a fair for decision makers.

Almost half the visitors are in top management positions.

Influence on purchasing decisions

Objectives of trade visitors

ISH 2015 ISH 2015
Independent entrepreneur
27%
CEO/Director 1 Top
management
Divisional head/works manager 9 47% 25 % Decisive
‘ 27 % Contributory
Departmental/unit head 14 21 % Advisory
27 % Not involved*
Salaried staff 21
Trainee/student 13
Other 5
21% 27%
0 20 40 60 %

* Includes students and others not in employment (8%)

Interested visitors, interesting perspectives.

Convince your customers with innovations and know-how.

ISH 2015, multiple responses allowed

Viewing/discovering new products

Increasing specialist knowledge
Viewing/discovering different product types
Cultivating existing business contacts

Gaining an overall impression of the market situation
Comparing competitors

Exchanging information

Initiating new business contacts

Preparing for buying decisions

Making purchases at the fair

20 40

60 %

Perfect for every requirement.

All sections at ISH attract visitors to the show.

Primary area of interest for visitors

ISH 2015

Sanitary and heating technology
Heating technology
Sanitary technology

Air-conditioning, cooling and
ventilation technology

Home and building automation,
energy management, measuring,
and control technology

Installation technology

0 20 40 %

A visit that pays dividends.

97 % of visitors are pleased with the result of their visit.

Visitor satisfaction

ISH 2015
3%
52 % Very satisfied
45 % Satisfied
3 % Not very satisfied
45%
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